Advertising Timeline

(Jil Station, Bank Robbers, Secret Lives, Blackout Pact)

*ADS that have a strike through have been submitted and available to download.

· March/April – Synthesis (street 3/2/06) – JS, TBR, SL, TBOP Full Page Split Ad.
· March/April – Chord (street 3/1/06) – JS, TBR , SL, TBOP Full Page Split Ad.
· April/May – AMP (street 4/1/06) -- Featured at Store Entrance End Caps in Hot Topics Nationwide—TBR, JS, SL, TBOP  Full Page Split Ad. (Confirmed  $950) 

· May – Alternative Press (street 4/6/06) – JS, TBR, TBOP, SL Full Page Ad – (Confirmed $1,300) 

· May/June – Synthesis (due 3/20 )(street 5/2/06) – TBR, JS, SL, TBOP Full Page Split Ad (Confirmed $1,675 )

· May/June – Chord (due 3/17)(US/Canada streets 5/1/06) -- TBR, JS, SL, TBOP Full Page Split Ad (Confirmed $1,450) FREE chordmagazine.com banner ad for May/June.

· June – Alternative Press (due 3/29 )(street 5/4/06) – JS, TBR, SL, TBOP Full Page Split Ad (Confirmed $1,300)
These ads (accept the Jil Station May AP Full Page) were booked with the 5k budget.  

Advertising Cost Breakdown

Synthesis – Full Page Color Ad -- $1,675

Chord – Full Page Color Ad -- $1,450

Alternative Press – Full Page Color Ad -- $1,300

AMP – Full Page Color Ad -- $950

Total Cost -- $5, 375 

I’ve put together some ideas for the future. 

-- We should continue to do ads in Alternative Press.

-- I strongly feel we should do at least one ad in Exit Weekly, the magazine is all over local shows in NJ and it’s free. I see kids reading it all the time, I think it would be a good idea to see what happens if we do an ad with them.

--Another ad or song on the FLO sampler package.

--Resonance
--Maximum R n’ R
--Possibly another Blender Ad?

--Vice
--Muzik (Euro mag, not sure if you’d be interested)

--Mass Appeal 

--More comps, possibly another AP subscription comp, featuring the newer Platform bands?

--Wonkavision subscription CD giveaway.

--We should heavily advertise in most Warped Tour editions.
For Jil Station we can also take a more fashion forward approach with advertising. We can do ads in magazines such as:

--Metro Pop

--Zink

--Black Book

--Suede

--Resonance

--DIW 

--Under The Radar (Strongly Suggested)

Their sound is heavily influenced by fashion. They go against the grain and I think, like Mommy and Daddy, that it would be good to do a few ads in more cultural and lifestyle magazines that have to do with fashion and art as well as music.

· Our original plan was to ONLY do split ads with those four bands, but with certain important magazines there isn’t a market for all four. In the event that we book with those magazines we should do Jil Station/Bank Robbers split ads and for some TBOP/SL split ads.  
SPECS!!!! FOR MAGAZINES!!!!

Synthesis

Full Page: 


8.625” x 11.25” (with quarter in. bleed around ALL sides)


trim size: 8.125” x 10.75”

Please gave all text/logos inside trim by at least .25”

Chord

Full Page: 

8.375" x 10.875"

Acceptable formats are: PDFs, JPGs

Please make sure your ad is the correct size

All ads should be set at 133-150 line screen (300 DPI)

ALL art needs to be CMYK.

If you are going to be doing a bleed on your full page ad, the size of the magazine is 8.375" by 10.875" (Call if you need more info)

FTP Server: 67.18.54.31 User Name: assets@chordmagazine.com Password: chord

Please keep file sizes to no larger than 10Mbs

Alternative Press

Full Page Bleed:


9.5”w x 11.375”d

Acceptable files EPS, TIFF, or PDF 

300 dpi at full size of output ALL ads must be supplied with a proof

Magazines we frequently advertise in:

Alternative Press

Chord

Wonkavision

AMP

Synthesis

Amplifier

Devil In The Woods

Under The Radar

Revolver

Rockpile

